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LINDSAY: Hello everybody. We're going to spend a little bit of time
talking about Facebook. First, I'm really enamored with Facebook and
what it's done to revolutionize Social Media. Although I've been on
Facebook since 2005, it was actually launched in February 2004 as a
social network exclusively for Harvard students. In just two weeks,
half of the schools in Boston began demanding a Facebook network.
Within four months, Facebook added 30 more college networks, and
today there are more than 250 million users on Facebook.

And it's not just college students anymore; 31 percent of users are
ages 35 to 54, which is now Facebook’s largest age group. In February
2009, a Compete.com study ranked Facebook as the most-used social
network by worldwide monthly active users. So although Facebook
was originally created for socializing in college students, today
Facebook is a great tool for businesses.

Now there’s a ton of stuff that | could go over about Facebook, but |
do believe | would just be talking your ear off. And since we all have a
little case of ADD, I'll try to just stick to the basics.

On Facebook, as soon as you login to your account a “news feed” pops
up. This feed tells you everything your friends are doing, what pictures
they posted, what events they're attending, what groups they've
joined and so on. In the upper right-hand corner of your home screen
you will see various outstanding requests — friend requests, event
requests, invitations, new updates, etc. You will also see “suggestions”
of people/companies Facebook suggests you become friends with,

a fan of, etc. You will also notice that further down on the right side

of the page Facebook gives you “highlights” of what your friends are
doing as well as any birthdays coming up.

| still use my personal profile a lot for personal use, although | do mix
business in too. | use it to correspond with people | haven't talked to
in years, different events that I've attended, college friends, even high
school friends. I also weave in business through status updates, links
and photos, but | do try to keep my personal one so people can get to
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know me, my personality, what | like to do and my family.

There are several ways to get involved with Facebook. The first,

of course, is by having a personal profile, but you can also create
Facebook Fan Pages as well. Really a Facebook page is just a business
profile. A couple of the main differences between a Facebook profile
and a Facebook page is that people join as your fan versus your friend
and Facebook caps your personal profiles at 5,000 users. | guess they
figure that once you have more than 5,000 they really aren’t your
friends anyways; they’re more like fans. You'll notice that the actual set
up of the page versus the profile looks almost exactly the same; you've
got friends, you can comment on the wall, you can post different
stories and you can also post pictures, links and events. So they work
pretty similarly.

Before there were pages there were also Facebook Groups.

Groups, you will notice, have a much different style than pages

and profiles; the design of the layout is much different. People

also join groups as “members,” not fans. Groups are designed to

be interactive communities, unfortunately, some of the different
Facebook applications such as notes and events, the more interactive
applications that you’ll see on Facebook pages, don’t work on these
group pages. However, they are a place for like-minded individuals to
come and share ideas, but that’s about it.

The bottom-line, whichever you prefer on Facebook, be it a page, a
profile or a group, make it useful, engaging and interact with your
fans, members or friends. Update your page regularly so people
have a reason to come back. And you can also use them to send
announcements to your fans — whether you're having an event, a
promotion or sale. Use it to notify whoever is following you to keep
them updated about your business and what you've got going on.

Besides profiles, pages and groups there are a lot of other things

that you can do with Facebook. One of them, obviously, is an event.
An event is a great way for users to get involved. You can notify

them if you've got a party going on, a gala, a charity event, different
promotions, etc. Actually, about a month ago Starbucks created a free
pastry day event. They used Facebook ads and invited people to join
the event on Facebook, print out a coupon and bring it to their local
Starbucks on the day of the event to get a free pastry with purchase
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with any beverage. Pretty cool idea.

Facebook also has some great flat out advertising features. There are
two ways you can advertise with Facebook. The first is cost-per-click,
which is the traditional Google way, you click on the ad and you get
deducted the amount; cost per click. And the other is CPM or cost

per impression, cost per thousand impressions, actually. The real
difference between cost per click and cost per impression is cost per
click is generally for people who want to promote a particular site.
For example if you're trying to get them to leave Facebook to come to
your site to purchase something, sign up for something, etc.

Cost per impression is more like the Starbucks example. They did a
cost per impression ad to get people to their event. They were more
concerned with creating awareness for the event then actually getting
people to go to their website to do something.

The cool and unique thing about Facebook ads are the specific ways
you can target your audience. Advertisers have the power to go
much further into who their audience is. Facebook allows advertisers
to target ads to country/state or city level. This is powerful for both
national brands as well as local, small businesses to make sure ads
are reaching customers in their target markets. Facebook also offers
radius targeting, the ability to target users located within a certain
distance from any given city.

The coolest and most powerful tool, | think, is keyword targeting.
Facebook allows you to target your ad according to keywords users
put in their profile. Say you're interested in running marathons and
you have that within your profile, you might start seeing ads for bikes
or training equipment; targeting you specifically to your interests.
Advertisers can target their audience’s interests by keywords placed
in their activities, favorite books, TV shows, movies, job titles, etc. They
even target specifically down to names of pages that you're fans of, or
groups that you belong to. Facebook also allows connection targeting
where advertisers can target their ad to only reach users who are fans
of your pages, users of your applications, members of any of your
groups or attendees of any of your events.

Relationship targeting is another great tool, which allows advertisers
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to target users based on whether they’re single, in a relationship,
engaged or married. You can also target by birthday. So think about
this, advertisers can make special offers or promotions to specific
people on their birthdays. We know there are 250 million active users
a day. How many birthdays do you think there are a day? Probably a
lot.

Facebook also allows you to target by education. Whether people
have graduated college, are in college, are in high school as well as
specific work places and certain languages.

Here’s the important thing about Facebook ads — according to a study
done by Nielsen’s Online, the June report on Internet usage, people
now spend more time on Facebook than Google, Microsoft, Yahoo,
AOL and FM Live, which is now Bing, YouTube, Fox Interactive Media,
Apple and Wikipedia.

Facebook visitors spend on average four hours and 39 minutes on the
site during the month. Now, take all that combine it with Facebook’s
unique ability to target your audience, and you can easily see the
power that Facebook has with its ads.

Another way you can use Facebook are polls. These polls are text
based, and they really just ask the user a simple question. So if you're
trying to test a given product or a headline, anything you'd like test
quickly and get an answer whether or not people like it, a poll’s a
great way to do it. There is a one dollar insertion fee, and then you
pay per response -- you can set the maximum price and number of
responses that you want. So it's a good way to ask a question to your
Facebook users. Again, you can target them by interest, location or
agent. With these polls, you can get a pretty good idea of what your
target audience wants.

To give you a better idea of what you can do with Facebook, | have
some studies here that will show you what some major corporations
have done lately to promote their brand. According to a Facebook
study done by MarketingPros.com, in 2008, Sharp Electronics
developed a Facebook application called The Life Changing Box Game.
This game was designed to help create awareness for its role in LCD
and solar energy innovation. In the game users chose mystery boxes
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by touches and the user who wound up in possession of the box won
the associated prize. These prizes ranged from flat screen TVs, home
theatre systems, exclusive sporting tickets and all expense paid trips.

Later that year, according to InsideFacebook.com, Papa John’s placed
a Facebook ad that drove people to become a fan of their Facebook
page. Fans were then notified on three different dates through an
update on the Papa John’s Pizza fan page to the visit the Papa John's
website to get a coupon. So all they did was placed an ad, which drove
users to their Facebook fan page, had people sign up and then the
people got coupons. They added 125,000 fans within just one day
with that single campaign.

Just a couple of months back, Starbucks did another promotion
through Facebook where you could share a pint of Starbucks ice
cream with a friend. Basically, Starbucks had you send a friend a free
coupon to try to the new ice cream, not only creating awareness of
the product but further promoting the Starbucks brand.

Right before we started taping this webinar | received a pop-up in

my email from Mashable.com through their RSS feed about a new
Facebook application for Michael Jordan and Gatorade. It said, “Next
month Michael Jordan goes into the Pro Basketball Hall of Fame as
perhaps not only the greatest basketball player of all time but also the
greatest pitchman. It’'s not too surprising then that one of the brands
Jordan is most associated with, Gatorade, is using the opportunity to
stir up some Jordan Nostalgia. The company has launched a Facebook
app that brings together the biggest highlights from Jordan’s career
letting users vote for their favorite, which is then shared on their

wall. Each highlight includes commentary from a well-known sports
journalist and at the end of the competition the highlight receiving
the most votes will become a Gatorade label.” It the goes on to show
you some videos, etc.

What you can easily see is that Facebook has come a long way from its
little Harvard network in 2004. It has new studies and collaborations
happening everyday including yesterday’s Facebook announcement
of its acquisition of FriendFeed as well a new real-time search that will
rival Twitter.
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So, Facebook is definitely something to take a look at. It is helping to
shape Social Media and helping to shape businesses and how they
generate buzz about products and services. If you're not a part of
Facebook, | encourage you to join and take advantage of what it has
to offer. There’s a lot you can do to create awareness for your business
and your products. | will tell you that you have to be bit careful about
spamming. Facebook really cracks down on that. They really want a
community atmosphere, not blatant advertisement. But even with just
advertising in the different pages, groups, events and the different
creative ways that some of these companies are now coming up with,
you can see that you can really create awareness about your brand.

NICK: 1 would also say that when | started connecting Twitter and
Facebook together through Tweet Deck, as we showed you in the
other module, so | could post updates to both Twitter and Facebook at
the same time, that’s when | started getting a lot more conversations
from Facebook. Before that it was hard for me to remember to update
my status all the time, but now that | can do it through Tweet Deck it's
really ramped up my activity and interaction on Facebook. It’s been
really helpful.

LINDSAY: vean, absolutely. And you'll see that’s really how | connect
the two together. Actually my status right now, is a retweeted post
about me being in the Wall Street Journal, and people have started to
respond to it. So you can use Facebook both for personal and business
and still separate them while they are combined.

| encourage you to get on Facebook and get the conversation started.
There are daily updates coming out on Facebook, so it's going to be an
even big player here in the coming years.

www.CelebrityBrandingAgency.com 7

800-980-1626



& Nick___ aton, CEO of Lindsay Dicks, CEO of
The Celebyity Branding Agency CelebritySites.com
a —
Have Questions?
Ready to Get Started?

Contact Us!
520 N Orlando Ave #44 \Winter Park, FL 32789
Lindsay@CelebritySites.com
Toll Free (866) 415-8651 » www.CelebritySites.com

We Look Forward to Helping You!

]
i
;
"«
1
© _ZPO()‘) by (:elebrlt:l\mg Agency. All rights reserved. h




